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Lourdes Valentine  |  Marketing Director
Office of Communications and Media Relations   

lourdes.valentine@lausd.net
213.241.6766

February 2018

@LASchools

@LosAngelesSchools

@MichelleKingLA

LosAngelesSchools
@SomosLAUSD
@VivianEkchian

Objectives: • Share creative ways to promote your school

Outcomes: • An invitation to think about at least three things to 
promote your school this school year.

• Need help? Contact me at 
lourdes.valentine@lausd.net or 213.241.6766

Objectives and Expectations for this Presentation

2

Key things needed from you during this session

Open‐Minded  | Creativity | Out of the 
Box

Thinking | Collaboration
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What is your story?

98%
ATTENDANCE RATE

telling your story?

How

you
are

Curb appeal + Main office = A welcoming environment
Promotional Materials

Website
Local Media 
School and District Social Media
School Events
Traditional Outreach

• School Factsheets
• Newsletters
• Brochures

• Banners
• Flyers/Posters
• Postcards

Your students, their families, and your staff = 
The power of the school story
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What is the school message?

• A shared message (elevator pitch) 
with the school community.

• Be consistent.
• Be concise.
• Be clear. 

Takeaway:  If your school hasn’t already, 
develop the consistent message for every 
school.

Survey Says…

Which of the following shaped your first impression of your school?*

1. Student or staff at school   63%
2. Reputation of school shared by someone within the community  48%
3. Welcome by office staff/office decor, etc.   33%
4. School information packet   28%
5. Letter received on school or district stationary   20%
6. Telephone call response by office staff/voicemail 

response/telephone transfer instructions/dedicated line for 
upcoming events recording, etc.   19%

7. School Newsletter   17%
8. Website Design 13%
9. School flyer or poster  13%
10. Other  9%
11. Advertisement in newspaper or magazine, radio, etc.   4%
12. White or Yellow page listings   3%

* Superintendent Listen and Learn Tour Survey Responses 2016
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Students as Spokespersons

• Find the students who want to share the 
great experiences in your school. Find their 
parents.

• Student performances in the community.
• Campus tours conducted by students and 

parents.
• School event for community (beautification).
• Alumni – find them, have them write their 

stories – share in front of students, parents, 
staff.

Parent Ambassadors

• Parents who are passionate about a school, 
have credibility, connections in the 
community, representatives of all parent 
groups.

• Have them write positive online reviews i.e. 
school’s Facebook page, their Facebook 
page, Twitter, Instagram, Yelp, 
greatschools.org, etc.

Parent Ambassadors

• Even real estate websites have school ratings!
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School Staff

• Keep staff informed of all the great 
things happening in your school.

• Share the staff stories – those who 
really help to make your school 
great.

School Administrator

• Guest speaker at community events 
(i.e., service organizations, 
community council meetings, 
chamber of commerce, etc.).

• Civic center opportunities – offer 
school facilities for community use.

A Welcoming Environment

• Curb enthusiasm
• Front Office / School Campus Greetings
• First impressions
• Greeters at meetings and school events
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School Administrator

• Guest speaker at community events 
(i.e., service organizations, 
community council meetings, 
chamber of commerce, etc.).

• Civic center opportunities – offer 
school facilities for community use.

Curb Appeal
Van Nuys High School

“You belong here.”

San Pedro High School
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“We are a creative school.”

Westminster Avenue Elementary School
Math & Technology / Environmental Studies Magnet

Linda Esperanza Marquez Senior High School 
of Social Justice

17

Linda Esperanza Marquez Senior High School 
of Social Justice
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New Open World Academy

18

Magnolia Avenue Elementary 
School

Avalon Gardens Elementary 
School
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Allesandro Elementary School

“All are welcome.”

Reseda High School

“We are a safe space.”

Glassell Park Early Education Center
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“You matter.”
“You can do this.”

Wilbur Charter for Enriched Academics

Promotional Materials

Visit the PROMOTE YOUR SCHOOL 
Website

achieve.lausd.net/promotemyschool
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Promote My 
School 
Materials

Web 
Development 
Resources

How to 
Advertise 
Your School

Sharing 
School Pride

Best 
Practices 
Videos

achieve.lausd.net/promotemyschool

Promote My 
School 
Materials

achieve.lausd.net/promotemyschool

Templates More to come!
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Things to remember
• Think about your audience: What’s in it for them?
• School name is prominent
• School logo
• School colors
• School programs and metrics
• Quotes from students, families and staff
• Avoid District-speak; easy to understand
• Use attention-grabbing photos (happy faces )
• Diversity
• A clear “call to action” 

– Call (phone number) if you are interested in enrolling to 
(name of school).

• Translate in school’s recognized languages
• Less can be more
• Focus groups and School Experience Surveys are insightful.

Printing Needs

LAUSD Reprographics Services Unit 
Telephone: (562) 654-9052

E-mail: repro@lausd.net
Visit: http://repro.lausd.net

• Color/Black & White Copies
• Bound Books
• Posters
• Certificates
• Presentation Folders
• Letterheads
• Digital Banners
• Brochures
• Presentation Boards
• Postcards
• Mailing Services

• Banners
• Foam Boards
• Signs
• Vehicle Wraps and Decals
• Heat Press Printing for 

Apparel
• Silkscreen Printing for 

Apparel
• Project Management
• Web Services
• Graphic Design

• Corporate ID / Branding
• Embossing
• Fulfillment Services
• Variable Data Programming 

and Printing
• Instructional Material (i.e, 

Common Core, 
Assessments, ELA Textbooks 
and Teacher Guides)
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Have finished materials, now what?

SHARE! SHARE! SHARE!
• Parent Center
• Main Office
• Attendance Office
• Feeder schools
• Neighborhood businesses, i.e., libraries, hospitals, 

laundromats, stores, businesses, churches, etc.
• Send school information packet or materials with a 

personal note to prospective parents/guardians
• Neighborhood Council and Community Organizations
• Families and Staff can share, too

Website A great way to tell 
your school story.

Web 
Development 
Resources
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Web 
Development 
Resources

Web 
Development 
Resources

achieve.lausd.net/promotemyschool

How to 
Advertise 
Your School

achieve.lausd.net/promotemyschool
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achieve.lausd.net/promotemyschool

achieve.lausd.net/promotemyschool

Sharing 
School Pride

achieve.lausd.net/promotemyschool
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Sharing 
School Pride

achieve.lausd.net/promotemyschool

Best 
Practices 
Videos

achieve.lausd.net/promotemyschool

Best Practice Video

Principal Karen Reynolds, Short Avenue Elementary
Sponsored Student Art Banner Program
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Student Spotlight: Ramon C. Cortines
School of Visual & Performing Arts 
Senior Eileen Garrido sings from her 
heart.

lausddaily.net

Mosk ES building up ‘STEAM’ through 
innovative Lego robotics program by 
Mosk Elementary School Principal 
Barbara Friedrich and Assistant Principal 
David Garringer.

lausddaily.net



1/30/2018

20

Overcoming adversity to become 
a success by Albert Brady Thomas, 
a Jefferson Senior High School 
alumnus.

lausddaily.net

“My life has been filled with many unexpected turns, unavoidable 
potholes, seemingly insurmountable hills, and unpromising moments…” 

Social Media Resource Guide 
coming soon!

Picture No-No’s
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Picture Yes’s Pictures can paint 
a thousand words.

What is your story?

telling your story?

How

you
are
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Curb appeal + Main office = A welcoming environment
Promotional Materials

Website
Local Media 
LAUSD Daily
School and District Social Media
School Events
Traditional Outreach

• School Factsheets
• Newsletters
• Brochures

• Banners
• Flyers/Posters
• Postcards

Your students, their families, and your staff = 
The power of the school story

We are here to help.
CONTACT US

L.A. Unified Office of Communications

333 S. Beaudry Ave., 24th Floor

Los Angeles, CA 90017

EMAIL: communications@lausd.net

PHONE: 213-241-6766

FOLLOW US
Lausddaily.net

http://www.Facebook.com/LosAngelesSchools

http://www.YouTube.com/LosAngelesSchools

http://www.twitter.com/LASchools


