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NOTE:	Resources	are	listed	in	the	order	they	first	appear	in	the	unit.	Some	resources	may	be	required	for	multiple	lessons.	

TABLE	OF	CONTENTS	
PART	I—SETTING	THE	FOUNDATION	 	

LESSON	1	 	
• Give	One—Get	One	Protocol	Directions	 p.	4	
• Give	One—Get	One	Graphic	Organizer	(Copy	Double	Sided)	 p.	5	
• Constructive	Conversation	Skills	Game	Cards	 p.	6	
• Student	Progress	Form	(SPF)	1.0	(Copy	Double	Sided;	Lessons	1-6)	 p.	7-8	

LESSONS	2-4	
	

	
• Conversation	Pattern	Poster	(Use	Throughout	the	Unit)	 p.	9	
• Conversation	Pattern	Guide	–	Large	Option	(Use	Throughout	the	Unit)	 p.	10	
• Conversation	Pattern	Guide	–	Small	Option	(Use	Throughout	the	Unit)	 p.	11	
• Teacher	Visual	Text	for	Conversation	Pattern	(Lessons	2-4)	 p.	12	
• Student	Visual	Text	for	Conversation	Pattern	Practice	(Lessons	2-4)	 p.	13	

LESSON	5	 	
• Constructive	Conversations	Listening	Task	Poster	(Use	Throughout	the	Unit)	 p.	14	
• Teacher	Visual	Text	(Use	Throughout	the	Unit)	 p.	15	
• Conversation	Coding	Key—CREATE/CLARIFY	(Lessons	5,	6,	7,	&	8)	 p.	16	
• Visual	Text	Model	–	Coded	&	Not	Coded	 p.	17-18	
• Visual	Text	Non-Model	 p.	19	
• Student	Visual	Text	(Use	Throughout	the	Unit)	 p.	20	
• Conversation	Pattern	Game	Cards	(Use	Throughout	the	Unit)	 p.	21	

LESSON	6	 	
• Teacher	Infographic	(Use	Throughout	the	Unit)	 p.	22	
• Conversation	Coding	Key—CREATE/CLARIFY	(Lessons	5,	6,	7,	&	8)	 p.	16	
• Infographic	Model—Coded	&	Not	Coded	 p.	23-24	
• Infographic	Non-Model	 p.	25	
• Student	Infographic	(Use	Throughout	the	Unit)	
	
	

p.	26	
PART	II—CREATE	&	CLARIFY	 	

LESSON	7	 	
• Conversation	Coding	Key—CREATE/CLARIFY	(Lessons	5,	6,	7,	&	8)	 p.	16	
• Infographic	&	Visual	Text	Model—Coded	&	Not	Coded	(Lessons	7-8)	 p.	27-28	
• Infographic	&	Visual	Text	Non-Model	(Lessons	7-8)	 p.	29	
• Student	Progress	Form	(SPF)	2.0	(Lessons	7-8,	12-13,	17-18,	22,	&	23)	 p.	30-31	

LESSON	8	 	
• Conversation	Coding	Key—CREATE/CLARIFY	(Lessons	5,	6,	7,	&	8)	 p.	16	
• Non-Model	Revision	Tool—CREATE	&	CLARIFY	 p.	32	
• Student	Progress	Form	(SPF)	2.0	(Lessons	7-8,	12-13,	17-18,	22,	&	23)	 p.	30-31	

LESSON	9	
• Constructive	Conversation	Script	Tool	(Lessons	9,	14,	&	19)	 p.	33	
• Constructive	Conversation	Listening	Tool-Large	&	Small	Options	(Lessons	9,	14,	&	19)	 p.	34-35	
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LESSON	10	 	
• Paragraph	Criteria	Chart-Large	&	Small	Options	(Lessons	10-11,	15-16,	&	20-21)	 p.	36-37	
• Paragraph	Guide—CREATE	&	CLARIFY	(EM-EX,	EX-BR)	–	(Lessons	10-11)	 p.	38-39	
• Multiple	Partner	Protocol	Graphic	Organizer	(Lessons	10,	15,	&	20)	 p.	40	
• Multiple	Partner	Protocol	Directions	(Lessons	10,	15,	&	20)	 p.	41	
• Teacher	Oral	Paragraph—CREATE	&	CLARIFY	 p.	42	
• Oral	Output	Assessment	Tool	(OOAT)—(Lessons	10,	15,	&	20)	 p.	43-44	

LESSON	11	 	
• Paragraph	Criteria	Chart—Large	&	Small	Options	 p.	36-37	
• Paragraph	Guide—CREATE	&	CLARIFY	(EM-EX,	EX-BR)	–	(Lessons	10-11)	 p.	38-39	
• Paragraph	Coding	Key	(Lessons	11,	16,	&	21)	 p.	45	
• Teacher	Written	Paragraph—CREATE	&	CLARIFY	 p.	46	
• Written	Output	Assessment	Tool	(WOAT)—(Lessons	11,	16,	&	21)	 p.	47-48	

PART	III—FORTIFY	 	
LESSON	12	 	
• Infographic	&	Visual	Text	Model—FORTIFY	Coded	&	Not	Coded	(Lessons	12-13)	
• Non-Model	for	both	Texts—FORTIFY	(Needed	for	Lessons	12	&	13)	

p.	49-50	
p.		• Infographic	&	Visual	Text	Non-Model—FORTIFY	(Lessons	12-13)	 p.	51	

• Student	Progress	Form	(SPF)	2.0	(Lessons	7-8,	12-13,	17-18,	22,	&	23)	 p.	30-31	
LESSON	13		 	
• Infographic	&	Visual	Text	Model—FORTIFY	Coded	&	Not	Coded	(Lessons	12-13)	

Non-Model	for	both	Texts—FORTIFY	(Needed	for	Lessons	12	&	13)	
p.	49-50	
p.		• Infographic	&	Visual	Text	Non-Model—FORTIFY	(Lessons	12-13)	 p.	51	

• Conversation	Coding	Key—FORTIFY	&	NEGOTIATE	(Lessons	13	&	18)	 p.	52	
• Non-Model	Revision	Tool—FORTIFY	 p.	53	
• Student	Progress	Form	(SPF)	2.0	(Lessons	7-8,	12-13,	17-18,	22,	&	23)	 p.	30-31	

LESSON	14	 	
• Constructive	Conversation	Script	Tool	(Lessons	9,	14,	&	19)	 p.	33	
• Constructive	Conversation	Listening	Tool—Large	&	Small	Options	 p.	34-35	

LESSON	15	 	
• Paragraph	Criteria	Chart-Large	&	Small	Options	(Lessons	10-11,	15-16,	&	20-21)	 p.	36-37	
• Paragraph	Guide—FORTIFY	(EM-EX,	EX-BR)—(Lessons	15-16)	 p.	54-55	
• Multiple	Partner	Protocol	Graphic	Organizer	(Lessons	10,	15,	&	20)	 p.	40	
• Multiple	Partner	Protocol	Directions	(Lessons	10,	15,	&	20)	 p.	41	
• Teacher	Oral	Paragraph—FORTIFY	 p.	56	
• Oral	Output	Assessment	Tool	(OOAT)	 p.	43-44	

LESSON	16	 	
• Paragraph	Criteria	Chart-Large	&	Small	Options	(Lessons	10-11,	15-16,	&	20-21)	 p.	36-37	
• Paragraph	Guide—FORTIFY	(EM-EX,	EX-BR)—(Lessons	15-16)	 p.	54-55	
• Paragraph	Coding	Key	(Lessons	11,	16,	&	21)	 p.	45	
• Teacher	Written	Paragraph–FORTIFY	
• 	

p.	57	
• Written	Output	Assessment	Tool	(WOAT)—(Lessons	11,	16,	&	21)	 p.	47-48	
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PART	IV—NEGOTIATE	 	
LESSON	17	 	
• Infographic	&	Visual	Text	Model—NEGOTIATE	Coded	&	Not	Coded	(Lessons	17-18)	
	

p.	58-59	
• Infographic	&	Visual	Text	Non-Model—NEGOTIATE	(Lessons	17-18)	
	

p.	60	
• Student	Progress	Form	(SPF)	2.0	(Lessons	7-8,	12-13,	17-18,	22,	&	23)	 p.	30-31	

LESSON	18	 	
• Infographic	&	Visual	Text	Model—NEGOTIATE	Coded	&	Not	Coded		
• 	

p.	58-59	
• Infographic	&	Visual	Text	Non-Model—NEGOTIATE		
• 	

p.	60	
• Conversation	Coding	Key—FORTIFY	&	NEGOTIATE	(Lessons	13	&	18)	 p.	52	
• Non-Model	Revision	Tool—NEGOTIATE	 p.	61	
• Student	Progress	Form	(SPF)	2.0	(Lessons	7-8,	12-13,	17-18,	22,	&	23)	 p.	30-31	

LESSON	19	
	
	LESSON	20	(SEE	LESSON	10	for	Resources	and)	 	

• Paragraph	Guide—NEGOTIATE	EM-EX,	EX-BR		 p.	61-62	

LESSON	21	(SEE	LESSON	11	for	Resources	and)	 	
	

	
• Constructive	Conversation	Script	Tool	(Lessons	9,	14,	&	19)	 p.	33	
• Constructive	Conversation	Listening	Tool—Large	&	Small	Options	(Lessons	9,	14,	&	19)	 p.	34-35	

LESSON	20	 	
• Paragraph	Criteria	Chart-Large	&	Small	Options	(Lessons	10-11,	15-16,	&	20-21)	 p.	36-37	
• Paragraph	Guide—NEGOTIATE	(EM-EX,	EX-BR)—(Lessons	20-21)	 p.	62-63	
• Multiple	Partner	Protocol	Graphic	Organizer	(Lessons	10,	15,	&	20)	 p.	40	
• Multiple	Partner	Protocol	Directions	(Lessons	10,	15,	&	20)	 p.	41	
• Teacher	Oral	Paragraph—NEGOTIATE	 p.	64	
• Oral	Output	Assessment	Tool	(OOAT)	 p.	43-44	

LESSON	21	 	
• Paragraph	Criteria	Chart-Large	&	Small	Options	(Lessons	10-11,	15-16,	&	20-21)	 p.	36-37	
• Paragraph	Guide—NEGOTIATE	(EM-EX,	EX-BR)	 p.	62-63	
• Paragraph	Coding	Key	(Lessons	11,	16,	&	21)	 p.	45	
• Teacher	Written	Paragraph–NEGOTIATE	 p.	65	
• Written	Output	Assessment	Tool	(WOAT)—(Lessons	11,	16,	&	21)	 p.	47-48	

PART	V—MULTIMEDIA	PROJECT	 	
LESSONS	22-25	 	
• Multimedia	Presentation	Criteria	Chart		 p.	66	
• Multimedia	Planning	Tool	 p.	67-73	
• Multimedia	Presentation	Checklist	 p.	74	
• Oral	Presentation	Criteria	Chart	 p.	75	
• Oral	Presentation	Checklist	 p.	76	

DIFFERENTIATED	TEXTS	 p.	77-79	
	 	
NOTE:	Start	Smart	2.0	Teacher	PowerPoint	Model	and	Start	Smart	2.0	Teacher	PowerPoint	Annotated	files	are		
available	on	mmed.lausd.net	
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LESSON	1	–	GIVE	ONE-GET	ONE	PROTOCOL	DIRECTIONS	
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LESSON	1	–	GIVE	ONE-GET	ONE	GRAPHIC	ORGANIZER	(Copy	Double	Sided)	
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	LESSON	1	-	CONSTRUCTIVE	CONVERSATION	SKILLS	GAME	CARDS	
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SPF 1.0 (USE FOR LESSONS 1-6) Front of Document 
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SPF 1.0 (USE FOR LESSONS 1-6) Back of Document 
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USE THROUGHOUT THE UNIT (LARGE OPTION) 
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USE THROUGHOUT THE UNIT (SMALL OPTION) 
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TEACHER VISUAL TEXT FOR CONVERSATION PATTERN 
USE FOR LESSONS 2-4 
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STUDENT VISUAL TEXT FOR CONVERSATION PATTERN PRACTICE 
USE FOR LESSONS 2-4 
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USE THROUGHOUT THE UNIT – CONSTRUCTIVE CONVERSATIONS LISTENING TASK POSTER  
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USE THROUGHOUT THE UNIT – TEACHER VISUAL TEXT  
	



 

Start Smart 2.0 - Unit Resources – Grade 3 
1—25-17 

16 

CONVERSATION CODING KEY – CREATE/CLARIFY (USE FOR LESSONS 5, 6, 7, & 8) 
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LESSON 5 - VISUAL TEXT MODEL - (CODED FOR TEACHER REFERENCE ONLY) 
 

 
 

Prompt:	What	do	you	notice	in	the	visual	text?	Cite	details	to	CLARIFY	your	ideas.	

Student	
A1:	

I	notice	a	garden	with	wooden	boxes	and	a	wooden	fence	around	it.	[ID]	
What	do	you	notice?[PR]	

Student	
B1:	

I	notice	cars	and	buildings	behind	the	wooden	fence	and	a	colorful	sign	
that	says	“City	Slicker	Farms”.	[ID]	What	else	do	you	notice?	[PR]	

Student	
A2:	

In	other	words,	you	noticed	that	this	is	a	farm	in	the	city.	[PAR]	I	want	to	
add	that	people	are	growing	vegetables	in	the	wooden	boxes.	[BO]	I	think	
this	because	there	are	pictures	of	different	vegetables	on	the	sign.	[BO]	
What	more	do	you	notice?	[PR]	

Student	
B2:	

What	I	heard	you	say	is	that	it	is	a	vegetable	farm	in	the	city.	[PAR]	I	
notice	that	two	people	in	the	back	are	kneeling	and	working	in	the	
garden.	[BO]	What	else	do	you	notice?	[PR]	

Student	
A3:	

I	heard	you	say	that	these	two	people	are	working	in	the	garden.	[PAR]	I	
also	notice	another	person	standing	with	an	orange	bucket	helping	collect	
the	weeds.	[BO]	What	more	do	you	notice?	[PR]	

Student	
B3:	

In	other	words,	you	noticed	that	these	people	are	working	on	this	farm.	
[PAR]	I	would	like	to	add	that	the	colorful	sign	on	the	wooden	fence	says	
“Community	Market	Farm”.	[BO]	People	in	the	community	can	go	to	the	
market	farm	and	buy	vegetables.	[BO]	What	do	you	notice?	[PR]	

Student	
A4:	

You	noticed	that	this	farm	is	a	community	farm	and	also	a	market.	[PAR]	I	
want	to	add	that	the	colorful	sign	on	the	wooden	fence	has	pictures	of	
carrots,	tomato,	green	beans,	green	leaves,	and	strawberries.	[BO]	What	
else	do	you	notice?	[PR]	

Student	
B4:	

In	other	words,	there	are	different	vegetables	and	fruits	that	are	grown	
and	sold	in	this	community	farm	market.	[PAR]	I	want	to	add	that	the	
colorful	sign	also	says	“get	involved”.[BO]	
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LESSON 5 - VISUAL TEXT MODEL - (NOT CODED) 
 
 

Prompt:	What	do	you	notice	in	the	visual	text?		Cite	details	to	CLARIFY	your	ideas.	

Student	
A1:	

I	notice	a	garden	with	wooden	boxes	and	a	wooden	fence	around	it.	What	
do	you	notice?	

Student	
B1:	

I	notice	cars	and	buildings	behind	the	wooden	fence	and	a	colorful	sign	
that	says	“City	Slicker	Farms”.	What	else	do	you	notice?		

Student	
A2:	

In	other	words,	you	noticed	that	this	is	a	farm	in	the	city.	I	want	to	add	
that	people	are	growing	vegetables	in	the	wooden	boxes.	I	think	this	
because	there	are	pictures	of	different	vegetables	on	the	sign.		What	
more	do	you	notice?		

Student	
B2:	

What	I	heard	you	say	is	that	it	is	a	vegetable	farm	in	the	city.	I	notice	that	
two	people	in	the	back	are	kneeling	and	working	in	the	garden.	What	else	
do	you	notice?		

Student	
A3:	

I	heard	you	say	that	these	two	people	are	working	in	the	garden.	I	also	
notice	another	person	standing	with	an	orange	bucket	helping	collect	the	
weeds.	What	more	do	you	notice?		

Student	
B3:	

In	other	words,	you	noticed	that	these	people	are	working	on	this	farm.	I	
would	like	to	add	that	the	colorful	sign	on	the	wooden	fence	says	
“Community	Market	Farm”.	People	in	the	community	can	go	to	the	
market	farm	and	buy	vegetables.	What	do	you	notice?		

Student	
A4:	

You	noticed	that	this	farm	is	a	community	farm	and	also	a	market.	I	want	
to	add	that	the	colorful	sign	on	the	wooden	fence	has	pictures	of	carrots,	
tomato,	green	beans,	green	leaves,	and	strawberries.	What	else	do	you	
notice?		

Student	
B4:	

In	other	words,	there	are	different	vegetables	and	fruits	that	are	grown	
and	sold	in	this	community	farm	market.	I	want	to	add	that	the	colorful	
sign	also	says	“get	involved”.	
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LESSON 5 - VISUAL TEXT NON-MODEL 
 
 

Prompt:	What	do	you	notice	in	the	visual	text?		Cite	details	to	
CLARIFY	your	ideas.	

Student	
A1:	

There’s	a	garden	with	wooden	boxes	and	a	fence	
around	it.	

Student	
B1:	

I	notice	a	truck	some	buildings	behind	the	fence.	What	
do	you	think?	

Student	
A2:	

I	think	it	is	a	farm	because	there	is	a	sign	at	the	door.	
What	do	you	think	about	it?	

Student	
B2:	

I	agree	with	you.	I	notice	that	some	people	in	the	back.	
What	do	you	think	about	these	people?	

Student	
A3:	

I	think	so	too.	They	are	taking	care	of	the	plants.	What	
else	do	you	think?	

Student	
B3:	

The	plants	are	vegetables.	I	think	they	sell	them	there.	

Student	
A4:	

I	agree.	I	also	notice	that	it	is	a	farm	market	in	the	
community.	

Student	
B4:	

No	turn	taken	
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USE THROUGHOUT THE UNIT – STUDENT VISUAL TEXT  
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USE THROUGHOUT THE UNIT – CONVERSATION PATTERN GAME CARDS  
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USE THROUGHOUT THE UNIT – TEACHER INFOGRAPHIC  
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LESSON 6 - INFOGRAPHIC MODEL - (CODED FOR TEACHER REFERENCE ONLY) 
 

 
 

Prompt:	What	do	you	notice	in	the	infographic?	Cite	details	to	CLARIFY	your	ideas.	

Student	
A1:	

I	notice	that	the	title	says,	“Why	it	feels	better	at	the	Farmers’	Market”	so	I	know	
that	this	infographic	has	to	do	with	farms.	[ID]	What	do	you	notice?	[PR]	

Student	
B1:	

I	notice	the	Earth	is	smiling	and	the	text	next	to	it	states,	“keep	the	Earth	happy.”	
[ID]	What	else	do	you	notice?	[PR]	

Student	
A2:	

I	heard	you	say	that	one	idea	in	the	infographic	is	that	people	should	keep	the	Earth	
happy.	[PAR]	In	addition,	I	notice	that	next	to	the	smiling	Earth	is	a	blue	sign	that	
says,	“Hawaiian	Pizza	2,400	KM.”	[BO]	How	can	you	add	to	this	idea?	[PR]	

Student	
B2:	

I	heard	you	say	you	noticed	the	blue	sign.	[PAR]	I	would	like	to	add	that	the	text	next	
to	the	blue	sign	says	“less	fossil	fuels	and	fresher	food	make	everyone	happy”.	[BO]	
What	else	do	you	notice?	[PR]	

Student	
A3:	

I	think	you	said	using	less	fuel	and	having	fresher	food	makes	the	people	happy.	
[PAR]	I	think	this	is	one	reason	“Why	it	feels	better	at	the	Farmers’	Market.”	[BO]	I	
also	notice	there	are	three	other	reasons	stated	in	the	infographic.	[BO]	What	other	
details	can	you	cite?	[PR]		

Student	
B3:	

In	other	words,	you	noticed	that	the	purpose	for	this	infographic	is	to	give	four	
examples,	the	Earth,	the	cows,	the	farmer	and	the	community,	of	why	it	feels	better	
at	a	farmers’	market.	[PAR]	I	also	notice	that	there	are	forest	trees	and	blue	
mountains	at	the	bottom	of	the	infographic.	[BO]	What	other	details	can	you	cite?	
[PR]	

Student	
A4:	

In	other	words,	the	four	headings	are	telling	us	four	reasons	why	it	feels	better	at	a	
farmers’	market.	[PAR]	I	would	like	to	add	that	the	green	heading	below	the	title	
says,	“good	for	your	Health	and	Heart,”	and	next	to	it	shows	two	green	animals	with	
hearts	in	the	middle.	[BO]	What	other	details	can	you	cite?	[PR]	

Student	
B4:	

So,	you	notice	that	the	infographic	is	saying	that	caring	for	the	animals	we	eat	is	
good	for	your	heart	and	health.	[PAR]	I	also	noticed	that	there	is	an	image	of	a	
community	with	bright	colors	and	lots	of	flowers	below	the	green	cows.	[BO]	The	
caption	says,	“Community	Spirit.”	[BO]	
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LESSON 6 - INFOGRAPHIC MODEL - (NOT CODED) 
 
 

Prompt:	What	do	you	notice	in	the	infographic?	Cite	details	to	CLARIFY	your	ideas.	

Student	
A1:	

I	notice	that	the	title	says,	“Why	it	feels	better	at	the	Farmers’	Market”	so	I	know	
that	this	infographic	has	to	do	with	farms.	What	do	you	notice?	

Student	
B1:	

I	notice	the	Earth	is	smiling	and	the	text	next	to	it	states,	“keep	the	Earth	happy.”	
What	else	do	you	notice?	

Student	
A2:	

I	heard	you	say	that	one	idea	in	the	infographic	is	that	people	should	keep	the	Earth	
happy.	In	addition,	I	notice	that	next	to	the	smiling	Earth	is	a	blue	sign	that	says,	
“Hawaiian	Pizza	2,400	KM.”	How	can	you	add	to	this	idea?		

Student	
B2:	

I	heard	you	say	you	noticed	the	blue	sign.	I	would	like	to	add	that	the	text	next	to	
the	blue	sign	says	“less	fossil	fuels	and	fresher	food	make	everyone	happy”.	What	
else	do	you	notice?		

Student	
A3:	

I	think	you	said	using	less	fuel	and	having	fresher	food	makes	the	people	happy.	I	
think	this	is	one	reason	“Why	it	feels	better	at	the	Farmers’	Market.”	I	also	notice	
there	are	three	other	reasons	stated	in	the	infographic.	What	other	details	can	you	
cite?		

Student	
B3:	

In	other	words,	you	noticed	that	the	purpose	for	this	infographic	is	to	give	four	
examples,	the	Earth,	the	cows,	the	farmer	and	the	community,	of	why	it	feels	better	
at	a	farmers’	market.	I	also	notice	that	there	are	forest	trees	and	blue	mountains	at	
the	bottom	of	the	infographic.	What	other	details	can	you	cite?		

Student	
A4:	

In	other	words,	the	four	headings	are	telling	us	four	reasons	why	it	feels	better	at	a	
farmers’	market.	I	would	like	to	add	that	the	green	heading	below	the	title	says,	
“good	for	your	Health	and	Heart,”	and	next	to	it	shows	two	green	animals	with	
hearts	in	the	middle.	What	other	details	can	you	cite?	

Student	
B4:	

So,	you	notice	that	the	infographic	is	saying	that	caring	for	the	animals	we	eat	is	
good	for	your	heart	and	health.	I	also	noticed	that	there	is	an	image	of	a	community	
with	bright	colors	and	lots	of	flowers	below	the	green	cows.	The	caption	says,	
“Community	Spirit.”	
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LESSON 6 - INFOGRAPHIC NON-MODEL 
 

Prompt:	What	do	you	notice	in	the	infographic?		Cite	details	to	CLARIFY	your	ideas.	

Student	
A1:	

There	is	a	picture	of	the	Earth	and	it	is	smiling.	

Student	
B1:	

I	notice	a	barn	and	a	man	with	a	sheep.	What	do	you	think?	

Student	
A2:	

He	is	saying	thank	you	and	it	says	support	local	farmers.	What	do	you	
think	about	it?	

Student	
B2:	

I	agree	with	you.	I	notice	that	there	are	buildings	on	the	side.	What	do	
you	think	about	these	buildings?	

Student	
A3:	

I	think	so,	too.	I	notice	that	it	says	community	spirit.	What	else	do	you	
think?	

Student	
B3:	

I	think	the	farmers’	market	is	good	for	your	health	and	heart.		

Student	
A4:	

I	agree.	I	see	the	cows	and	they	have	hearts,	so	the	momma	cow	loves	its	
calf.	

Student	
B4:	

I	disagree.	The	hearts	are	for	humane	treatment.	
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USE THROUGHOUT THE UNIT – STUDENT INFOGRAPHIC (EM-EX LEVEL) 
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LESSON 7 & 8 
VISUAL TEXT & INFOGRAPHIC MODEL – (CODED FOR TEACHER REFERENCE ONLY) 
 
 

Prompt:	How	does	the	infographic	CLARIFY	your	thinking	about	the	visual	text?	Cite	details	to	
CLARIFY	your	ideas.	
Student	

A1:	
My	idea	is	that	the	visual	text	is	an	example	of	people	growing	fresh	vegetables	in	a	local	
community	farm.	[ID]	I	would	like	to	add	that	a	community	farm	is	an	example	of	growing	
food	locally.	[BO]	This	infographic	helps	me	understand	the	idea	that	“…it	Feels	Better	At	The	
Farmers’	Market”	just	like	the	title	says.	[BO]	What	can	you	add	to	this	idea?	[PR]	

Student	
B1:	

My	idea	is	that	the	visual	text	is	an	example	of	where	people	in	the	community	can	buy	fresh	
vegetables	from	City	Slicker	Farms.	[ID]	Additionally,	this	infographic	gives	us	reasons	to	buy	
at	farmers’	markets	just	like	the	one	in	the	visual	text.	[BO]	What	else	can	you	add?	[PR]	

Student	
A2:	

I	heard	you	say	that	the	infographic	encourages	us	to	buy	fresh	produce	from	local	farmers’	
markets.	[PAR]	In	addition,	I	read	a	heading	that	says:	“Support	Local	Farmers”.	In	the	visual	
text	it	says	“Get	Involved”	which	is	one	way	to	support	local	farmers’	markets.	[BO]	What	
other	details	can	you	cite?	[PR]	

Student	
B2:	

So	what	you	are	saying	is	that	both	texts	communicate	the	idea	of	supporting	your	community	
farmers’	market.	[PAR]	You	can	get	involved	by	growing	the	vegetables	or	buying	them.	
Another	detail	I	read	is	that	local	produce	travels	less	distance	than	food	that	comes	from	far	
away.	[BO]	This	means	the	local	produce	is	fresher.	[BO]	How	can	you	elaborate	on	this	
idea?[PR]	

Student	
A3:	

To	paraphrase,	the	local	produce	from	nearby	farmers’	markets	is	fresher.	[PAR]	In	addition,	
the	infographic	says	local	produce	travels	less	and	uses	less	fossil	fuel.	[BO]	How	does	the	
infographic	CLARIFY	your	idea?	[PR]	

Student	
B3:	

In	other	words,	you	now	understand	that	the	community	farm	uses	less	fossil	fuels	because	
the	farmers	don’t	have	to	travel	far	to	sell	the	food.	[PAR]	I	also	read	that	fresher	food	is	good	
for	our	health.	[BO]	In	the	visual	text,	people	in	the	community	farm	grow	vegetables	and	
people	in	the	community	can	buy	their	fresh	vegetables.	[BO]	This	is	an	example	of	getting	
fresh	food	that	it	is	good	for	your	health.	[BO]	What	else	from	the	infographic	clarifies	your	
thinking	of	the	visual	text?	[PR]	

Student	
A4:	

So	you	are	saying	that	fresh	produce	is	better	for	people.	[PAR]	The	infographic	says	that	in	
farmers’	markets	people	can	talk	to	local	farmers	and	learn	about	their	food.	[BO]	Can	you	tell	
me	more	about	how	the	infographic	clarifies	your	thinking	about	the	visual	text?	[PR]	

Student	
B4:	

Your	idea	is	that	people	can	learn	more	about	their	food	at	the	farmers’	markets.	[PAR]	The	
infographic	also	says	that	farmers’	markets	are	a	way	to	connect	with	people	in	their	
community	and	make	new	friends.	[BO]	In	the	visual	text	the	sign	on	the	fence	asks	people	to	
“Get	Involved”	in	the	community	farm.	[BO]	That	is	a	way	to	connect	with	people	in	their	
community.	
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LESSON 7 & 8 - VISUAL TEXT & INFOGRAPHIC MODEL - (NOT CODED) 
 
 

Prompt:	How	does	the	infographic	CLARIFY	your	thinking	about	the	visual	text?	Cite	details	to	
CLARIFY	your	ideas.	
Student	

A1:	
My	idea	is	that	the	visual	text	is	an	example	of	people	growing	fresh	vegetables	in	a	local	
community	farm.	I	would	like	to	add	that	a	community	farm	is	an	example	of	growing	food	
locally.	This	infographic	helps	me	understand	the	idea	that	“…it	Feels	Better	At	The	Farmers’	
Market”	just	like	the	title	says.	What	can	you	add	to	this	idea?	

Student	
B1:	

My	idea	is	that	the	visual	text	is	an	example	of	where	people	in	the	community	can	buy	fresh	
vegetables	from	City	Slicker	Farms.	Additionally,	this	infographic	gives	us	reasons	to	buy	at	
farmers’	markets	just	like	the	one	in	the	visual	text.	What	else	can	you	add?		

Student	
A2:	

I	heard	you	say	that	the	infographic	encourages	us	to	buy	fresh	produce	from	local	farmers’	
markets.	In	addition,	I	read	a	heading	that	says:	“Support	Local	Farmers”.	In	the	visual	text	it	
says	“Get	Involved”	which	is	one	way	to	support	local	farmers’	markets.	What	other	details	
can	you	cite?		

Student	
B2:	

So,	what	you	are	saying	is	that	both	texts	communicate	the	idea	of	supporting	your	
community	farmers’	market.	You	can	get	involved	by	growing	the	vegetables	or	buying	them.	
Another	detail	I	read	is	that	local	produce	travels	less	distance	than	food	that	comes	from	far	
away.	This	means	the	local	produce	is	fresher.	How	can	you	elaborate	on	this	idea?	

Student	
A3:	

To	paraphrase,	the	local	produce	from	nearby	farmers’	markets	is	fresher.	In	addition,	the	
infographic	says	local	produce	travels	less	and	uses	less	fossil	fuel.	How	does	the	infographic	
CLARIFY	your	idea?		

Student	
B3:	

In	other	words,	you	now	understand	that	the	community	farm	uses	less	fossil	fuels	because	
the	farmers	don’t	have	to	travel	far	to	sell	the	food.	I	also	read	that	fresher	food	is	good	for	
our	health.	In	the	visual	text,	people	in	the	community	farm	grow	vegetables	and	people	in	
the	community	can	buy	their	fresh	vegetables.	This	is	an	example	of	getting	fresh	food	that	it	
is	good	for	your	health.	What	else	from	the	infographic	clarifies	your	thinking	of	the	visual	
text?		

Student	
A4:	

So,	you	are	saying	that	fresh	produce	is	better	for	people.	The	infographic	says	that	in	farmers’	
markets	people	can	talk	to	local	farmers	and	learn	about	their	food.	Can	you	tell	me	more	
about	how	the	infographic	clarifies	your	thinking	about	the	visual	text?		

Student	
B4:	

Your	idea	is	that	people	can	learn	more	about	their	food	at	the	farmers’	markets.	The	
infographic	also	says	that	farmers’	markets	are	a	way	to	connect	with	people	in	their	
community	and	make	new	friends.	In	the	visual	text	the	sign	on	the	fence	asks	people	to	“Get	
Involved”	in	the	community	farm.	That	is	a	way	to	connect	with	people	in	their	community.	
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LESSON 7 & 8 - VISUAL TEXT & INFOGRAPHIC NON-MODEL 
 

 
 

Prompt:	How	does	the	infographic	CLARIFY	your	thinking	about	the	visual	text?	
Cite	details	to	CLARIFY	your	ideas.	

Student	
A1:	

The	infographic	tells	us	about	farmers’	markets.	

Student	
B1:	

The	title	is	“Why	it	feels	better	at	the	Farmers’	Market”.	

Student	
A2:	

It	has	different	pictures	about	farmers’	markets.	

Student	
B2:	

It	also	has	different	reasons	to	buy	at	farmers’	markets.	

Student	
A3:	

Yeah,	like	supporting	local	farmers.	

Student	
B3:	

Or	to	keep	our	planet	happy.	

Student	
A4:	

I	read	that	it	creates	community	spirit	because	you	can	talk	to	the	farmers	
and	make	friends.	
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SPF 2.0 (USE FOR LESSONS 7-8, 12-13, 17-18, 22, & 23) Front of Document  
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SPF 2.0 (USE FOR LESSONS 7-8, 12-13, 17-18, 22, & 23) Back of Document 
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LESSON 8 
 

3rd	Grade	Non-Model	Revision	Tool—CREATE	&	CLARIFY	
Directions:	Work	together	with	your	partner	to	revise	the	Non-Model	Constructive	Conversation.	Use	the	
Listening	Task	Poster	and	the	Conversation	Pattern	Guide	to	help	you.	

Prompt:	How	does	the	infographic	CLARIFY	your	thinking	about	the	visual	text?	Cite	details	to	CLARIFY	your	ideas.	

Student	
A1:	

The	infographic	tells	us	about	farmers’	markets.	

Student	
B1:	

The	title	is	“Why	it	feels	better	at	the	Farmers’	Market”.	

Student	
A2:	

It	also	has	different	pictures	about	farmers’	markets.	

Student	
B2:	

It	also	has	different	reasons	to	buy	at	farmers’	markets.	

Student	
A3:	

Yeah,	like	supporting	local	farmers.	

Student	
B3:	

Or	to	keep	our	planet	happy.	

Student	
A4:	

I	read	that	it	creates	community	spirit	because	you	can	talk	to	the	farmers	and	make	friends.	

Student	
B4:	
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CONVERSATION	SCRIPT	TOOL	
	

Directions:	Use	your	think	time	to	consider	the	prompt	and	the	text(s).	Collaborate	with	your	partner	to	write	a	
Constructive	Conversation	in	response	to	the	prompt.	Use	the	Listening	Task	Poster	and	your	Conversation	Pattern	Guide	
to	help	you.	Begin	with	an	initial	idea	and	then	follow	the	Conversation	Pattern.	
Prompt:		

Student	
A1:	

	

Student	
B1:	

	

Student	
A2:	

	

Student	
B2:	

	

Student	
A3:	

	

Student	
B3:	

	

Student	
A4:	
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LESSONS 9, 14, &19 

Student	
B4:	
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LESSONS 9, 14, &19 – CONVERSATION PATTERN LISTENING TOOL (LARGE OPTION) 
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LESSONS 9, 14, &19 – CONVERSATION PATTERN LISTENING TOOL (SMALL OPTION) 
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PARAGRAPH CRITERIA CHART (Large Option) – USE FOR LESSONS 10-11, 15-16, & 20-21 
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PARAGRAPH CRITERIA CHART (Small Option) – USE FOR LESSONS 10-11, 15-16, & 20-21 
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LESSONS 10 & 11 – PARAGRAPH GUIDE (EM-EX) 
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LESSONS 10 & 11 – PARAGRAPH GUIDE (EX-BR) 
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MULTIPLE	PARTNER	PROTOCOL	GRAPHIC	ORGANIZER	(MPP-GO)	

Multilingual and Multicultural Education Department  
Elementary English Learner Instruction 
mmed.lausd.net 

	

Partner	A:_______________________________________				Partner	B:_____________________________________	
	
Prompt:________________________________________________________________________________________

________________________________________________________________________________________________		
		
Decide	who	is	Partner	A	and	Partner	B.	Use	your	think	time	to	consider	the	prompt	and	consult	resources.	With	
your	partner,	use	the	information	from	the	resources	to	write	complete	sentences	to	address	the	prompt.			
	
	
	
	
	
	
	
	
	
	
	
Meet	with	a	Partner	Pair	1:	Partner	A’s	from	each	team	take	turns	sharing	while	Partner	B’s	listen	and	take	notes.	
At	the	signal,	talk	with	your	partner	about	the	notes.	
	
	
	
	
	
	
	
	
	
	
	
Meet	with	Partner	Pair	2:	Partner	B’s	from	each	team	take	turns	sharing	while	Partner	A’s	listen	and	take	notes.	At	
the	signal,	talk	with	your	partner	about	the	notes.	
	
	
	
	
	
	
	
	
	
	
	

With	your	partner,	take	turns	sharing	your	oral	paragraphs.	Flip	the	paper	over;	do	not	use	your	notes.		

	

	

USE FOR LESSONS 10,15, & 20 
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USE FOR LESSONS 10,15, & 20 
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LESSON 10 – TEACHER ORAL PARAGRAPH 
 

The	infographic	clarifies	my	thinking	about	the	visual	text	by	giving	

more	information	about	growing	food	locally.	One	example	is	the	

visual	text	that	shows	a	local	community	farm.	In	addition,	the	

infographic	suggests	that	we	use	less	fossil	fuels	when	we	buy	locally.	

In	other	words,	both	farmers	and	customers	use	less	gas.	

Additionally,	the	infographic	states	that	produce	from	the	farmers’	

market	is	more	fresh.	The	visual	text	is	an	example	of	produce	that	is	

more	fresh	because	it	is	grown	locally.	In	conclusion,	both	texts	

provide	information	about	growing	food	locally.	
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OOAT (USE FOR LESSONS 10, 15 & 20) Front of Document 
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OOAT (USE FOR LESSONS 10, 15 & 20) Back of Document 
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PARAGRAPH CODING KEY – USE FOR LESSONS 11, 16, & 21 
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LESSON 11 – TEACHER WRITTEN PARAGRAPH 
 

The	infographic	clarifies	my	thinking	about	the	visual	text	by	

giving	more	information	about	growing	food	locally,	which	

helps	the	Earth.	[1]	One	example	is	the	visual	text,	which	shows	

a	local	community	farm	that	grows	food.	[2]	In	addition,	the	

infographic	states	that	we	should	support	local	farmers	

because	local	produce	uses	less	fossil	fuels.	[3]	In	other	words,	

both	farmers	and	customers	travel	less	and	use	less	gas	to	sell	

and	buy	fruits	and	vegetables.	[4]	Additionally,	the	infographic	

states	that	fruits	and	vegetables	from	the	farmers’	market	are	

fresher.	[5]	The	visual	text	is	an	example	of	fruits	and	

vegetables	that	are	fresher	because	they	are	grown	locally.	[6]	

In	conclusion,	both	texts	provide	information	about	growing	

and	buying	produce	in	a	local	community	farm.	[7] 
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 WOAT (USE FOR LESSONS 11, 16 & 21) Front of Document 
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WOAT (USE FOR LESSONS 11, 16 & 21) Back of Document 
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LESSON 12-13 VISUAL TEXT & INFOGRAPHIC MODEL (CODED FOR TEACHER REFERENCE ONLY) 
 
 

Prompt:	What	is	an	important	idea	in	both	texts?	State	your	claim	and	cite	evidence.	

Student	
A1:	

An	important	idea	from	both	texts	is	that	people	can	buy	the	freshest	food	possible	at	farmers’	
markets,	which	is	better	for	our	health.	[CL]	What	do	you	think	is	an	important	idea	from	both	texts?	
[PR]	

Student	
B1:	

I	heard	you	say	that	food	from	farmers’	markets	supports	our	health.	[PAR]	An	important	idea	from	
both	texts	is	supporting	community	farmers’	markets	is	a	way	to	help	the	Earth.	[CL]	Tell	me	more	
about	your	idea.	[PR]	

Student	
A2:	

So,	what	you	are	saying	is	when	we	get	involved	with	community	farmers’	markets	we	are	helping	the	
Earth.	[PAR]	In	addition,	the	community	farmers	grow	all	kinds	of	vegetables	depending	on	the	season.	
[BO]	If	you	look	closely	at	the	visual	text,	there	is	a	sign	on	the	fence	with	pictures	of	different	fruits	
and	vegetables,	which	is	evidence	to	support	my	claim	that	farmers’	markets	promote	good	health.	
[BO]	What	other	evidence	do	you	have	to	support	your	important	idea?	[PR]	

Student	
B2:	

To	paraphrase,	your	claim	is	that	famers’	markets	provide	fresh	seasonal	produce	that	is	good	for	your	
health.	[PAR]	In	the	infographic	under	the	heading,	“Support	Local	Farmers”,	it	tells	us	that	local	
farmers	preserve	our	land	for	generations.	[BO]	Local	farmers	use	less	land	and	only	harvest	what	they	
can	sell.	[BO]	Like	in	the	visual	text,	the	community	farmers	plant	and	harvest	vegetables	in	their	box	
and	only	sell	what	they	harvest.	[BO]	This	is	a	way	of	caring	for	the	land.	This	supports	your	claim	that	
buying	fresh	produce	in	season	is	good	for	people’s	health	and	also	my	claim	that	it’s	good	for	Earth’s	
health.	[BO]	What	additional	evidence	do	you	have?	[PR]	

Student	
A3:	

In	other	words,	the	texts	support	both	our	claims.	[PAR]	Additionally,	the	infographic	states	that	local	
produce	travel	less	distance	than	food	from	other	countries.	[BO]	The	fruits	and	vegetables	from	
farmers’	markets	travel	less	so	they	are	fresher.	[BO]	The	visual	text	is	a	perfect	example	of	a	local	
farmers’	market	where	produce	is	harvested	and	sold	right	there.	[BO]	How	can	elaborate	on	your	idea	
that	supporting	community	farmers’	markets	is	a	way	to	support	the	Earth?	[PR]	

Student	
B3:	

A	different	way	to	say	it	is	that	when	you	buy	from	a	community	farmers’	market	you	are	buying	locally.	
[PAR]	For	example,	in	the	infographic	it	states	that	when	people	buy	their	produce	in	farmers’	markets	
they	can	talk	directly	to	the	farmers	and	learn	about	the	fruits	and	vegetables	they	will	eat.	[BO]	The	
visual	text	is	an	example	of	people	supporting	community	farmers’	markets	because	the	sign	invites	
people	to	get	involved	and	support	the	community	farm.	[BO]	When	people	get	involved	in	community	
gardens	they	learn	about	the	land	and	how	to	care	for	it.	[BO]	What	are	examples	from	both	texts?	[PR]	

Student	
A4:	

Simply	put,	community	farmers’	markets	promote	good	health	for	people	and	help	them	get	involved	
with	taking	care	of	the	land.	[PAR]	To	elaborate	on	your	idea	of	farmers’	markets	helping	the	Earth,	in	
the	infographic	it	states	that	local	produce	travels	less	distance,	so	it	uses	less	fossil	fuel.	[BO]	That	is	
good	for	the	Earth’s	health	because	local	farmers	in	community	market	farms	do	not	use	as	much	gas.	
[BO]	How	can	we	summarize	our	ideas?	[PR]	

Student						
B4:	

I	think	what	we	are	saying	is	that	both	texts	support	the	idea	that	farmers’	markets	are	helpful	to	
people	and	the	Earth.	[PAR]	Our	evidence	is	that	when	people	buy	locally	it	is	a	way	to	support	the	
Earth	because	local	farmers	preserve	our	planet	by	using	less	fossil	fuel.	[BO]	Additionally,	buying	
locally	means	buying	fresh	fruits	and	vegetables,	which	promotes	good	health	for	people	and	the	Earth.	
[BO]	
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LESSON 12-13 VISUAL TEXT & INFOGRAPHIC MODEL - (NOT CODED) 
 
 

Prompt:	What	is	an	important	idea	in	both	texts?	State	your	claim	and	cite	evidence.	

Student	
A1:	

An	important	idea	from	both	texts	is	that	people	can	buy	the	freshest	food	possible	at	farmers’	
markets,	which	is	better	for	our	health.	What	do	you	think	is	an	important	idea	from	both	texts?		

Student	
B1:	

I	heard	you	say	that	food	from	farmers’	markets	supports	our	health.	An	important	idea	from	both	
texts	is	supporting	community	farmers’	markets	is	a	way	to	help	the	Earth.	Tell	me	more	about	your	
idea.	

Student	
A2:	

So,	what	you	are	saying	is	when	we	get	involved	with	community	farmers’	markets	we	are	helping	
the	Earth.	In	addition,	the	community	farmers	grow	all	kinds	of	vegetables	depending	on	the	season.	
If	you	look	closely	at	the	visual	text,	there	is	a	sign	on	the	fence	with	pictures	of	different	fruits	and	
vegetables,	which	is	evidence	to	support	my	claim	that	Farmers’	markets	promote	good	health.	
What	other	evidence	do	you	have	to	support	your	important	idea?		

Student	
B2:	

To	paraphrase,	your	claim	is	that	famer’s	markets	provide	fresh	seasonal	produce	that	is	good	for	
your	health.	In	the	infographic	under	the	heading,	“Support	Local	Farmers”,	it	tells	us	that	local	
farmers	preserve	our	land	for	generations.	Local	farmers	use	less	land	and	only	harvest	what	they	
can	sell.	Like	in	the	visual	text,	the	community	farmers	plant	and	harvest	vegetables	in	their	box	and	
only	sell	what	they	harvest.	This	is	a	way	of	caring	for	the	land.	This	supports	your	claim	that	buying	
fresh	produce	in	season	is	good	for	people’s	health	and	also	my	claim	that	it’s	good	for	Earth’s	
health.	What	additional	evidence	do	you	have?	

Student	
A3:	

In	other	words,	the	texts	support	both	our	claims.	Additionally,	the	infographic	states	that	local	
produce	travel	less	distance	than	food	from	other	countries.	The	fruits	and	vegetables	from	farmers’	
markets	travel	less	so	they	are	fresher.	The	visual	text	is	a	perfect	example	of	a	local	farmers’	market	
where	produce	is	harvested	and	sold	right	there.	How	can	elaborate	on	your	idea	that	supporting	
community	farmers’	markets	is	a	way	to	support	the	Earth?	

Student	
B3:	

A	different	way	to	say	it	is	that	when	you	buy	from	a	community	farmers’	market	you	are	buying	
locally.	For	example,	in	the	infographic	it	states	that	when	people	buy	their	produce	in	farmers’	
markets	they	can	talk	directly	to	the	farmers	and	learn	about	the	fruits	and	vegetables	they	will	eat.	
The	visual	text	is	an	example	of	people	supporting	community	farmers’	markets	because	the	sign	
invites	people	to	get	involved	and	support	the	community	farm.	When	people	get	involved	in	
community	gardens	they	learn	about	the	land	and	how	to	care	for	it.	What	are	examples	from	both	
texts?	

Student	
A4:	

Simply	put,	community	farmers’	markets	promote	good	health	for	people	and	help	them	get	
involved	with	taking	care	of	the	land.	To	elaborate	on	your	idea	of	Farmers’	markets	helping	the	
Earth,	in	the	infographic	it	states	that	local	produce	travels	less	distance,	so	it	uses	less	fossil	fuel.	
That	is	good	for	the	Earth’s	health	because	local	farmers	in	community	market	farms	do	not	use	as	
much	gas.	How	can	we	summarize	our	ideas?	

Student	
B4:	

I	think	what	we	are	saying	is	that	both	texts	support	the	idea	that	farmers’	markets	are	helpful	to	
people	and	the	Earth.	Our	evidence	is	that	when	people	buy	locally	it	is	a	way	to	support	the	Earth	
because	local	farmers	preserve	our	planet	by	using	less	fossil	fuel.	Additionally,	buying	locally	means	
buying	fresh	fruits	and	vegetables,	which	promotes	good	health	for	people	and	the	Earth.			
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LESSON 12-13 – FORTIFY VISUAL TEXT & INFOGRAPHIC NON-MODEL  
 

Prompt:	What	is	an	important	idea	in	both	texts?	State	your	claim	and	cite	evidence.	

Student	
A1:	

The	infographic	and	the	picture	show	information	about	farmers’	markets.	
	

Student	
B1:	

The	infographic	says	that	the	farmers’	market	keep	the	Earth	happy.	
	

Student	
A2:	

I	agree	with	you.	You	can	read	that	everyone	is	happy	when	you	can	get	fresh	food.	
Do	you	see?	
	

Student	
B2:	

I	can	see	three	people	having	fun	at	the	farmers’	market.	What	do	you	think	of	the	
wooden	planters?		
	

Student	
A3:	

We	also	have	planters	in	our	backyard.	Can	you	give	another	reason	to	buy	at	
farmers’	markets?		
	

Student	
B3:	

The	infographic	it	gives	you	lots	of	reasons,	like	farmers’	markets	keep	the	Earth	
happy	or	it’s	good	for	your	health	and	heart.		
	

Student	
A4:	

How	can	we	combine	our	ideas	based	on	the	evidence	we’ve	reviewed?		
	
	

Student	
B4:	

To	combine	our	ideas,	everyone	should	go	to	farmers’	market.		
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CODING KEY—FORTIFY/NEGOTIATE (USE FOR LESSONS 13 & 18) 
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LESSON 13 
 

3rd	Grade	Non-Model	Revision	Tool—FORTIFY	
Directions:	Work	together	with	your	partner	to	revise	the	Non-Model	Constructive	Conversation.	Use	the	
Listening	Task	Poster	and	the	Conversation	Pattern	Guide	to	help	you.	

Prompt:	What	is	an	important	idea	in	both	texts?	State	your	claim	and	cite	evidence.	

Student	
A1:	

The	infographic	and	the	picture	show	information	about	farmers’	markets.	
	

Student	
B1:	

The	infographic	says	that	the	farmers’	market	keep	the	Earth	happy.	
	

Student	
A2:	

I	agree	with	you.	You	can	read	that	everyone	is	happy	when	you	can	get	fresh	food.	Do	you	see?	
	

Student	
B2:	

I	can	see	three	people	having	fun	at	the	farmers’	market.	What	do	you	think	of	the	wooden	planters?		
	

Student	
A3:	

We	also	have	planters	in	our	backyard.	Can	you	give	another	reason	to	buy	at	farmers’	markets?		
	

Student	
B3:	

The	infographic	it	gives	you	lots	of	reason,	like	farmers’	markets	keep	the	Earth	happy	or	it’s	good	for	
your	health	and	heart.		
	

Student	
A4:	

How	can	we	combine	our	ideas	based	on	the	evidence	we’ve	reviewed?		
	
	

Student	
B4:	

To	combine	our	ideas,	everyone	should	go	to	farmers’	market.		
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PARAGRAPH GUIDE – FORTIFY (EM-EX) USE FOR LESSONS 15 & 16 
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LESSON 15 TEACHER ORAL PARAGRAPH 
 

An	important	idea	from	both	texts	is	that	people	take	care	of	the	

Earth	by	buying	fruits	and	vegetables	at	a	local	community	farm.	One	

example	in	the	infographic	is	that	the	food	from	local	farms	grows	

nearby	where	it	is	sold.	Another	example	that	supports	this	idea	is	

from	the	visual	text.	In	the	visual	text	there	are	people	growing	food	

in	a	city	garden.	The	food	is	grown	near	their	homes,	so	they	use	less	

gas.	Additionally,	the	infographic	shows	that	at	farmers’	markets	

people	are	able	to	learn	more	about	the	fruits	and	vegetables	they	

eat	to	stay	healthy.	People	are	part	of	the	earth,	so	what	is	good	for	

them	is	good	for	the	Earth.	In	conclusion,	an	important	idea	in	both	

texts	is	that	buying	produce	from	local	farmers’	markets	is	beneficial	

for	the	Earth. 
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LESSON 16 TEACHER WRITTEN PARAGRAPH 
 

An	important	idea	from	both	texts	is	that	people	take	care	of	

themselves	and	the	Earth	by	growing	food	locally.	[1]	One	example	

from	the	infographic	that	supports	this	idea	is	that	produce	grown	

locally	is	also	sold	locally.	[2]	In	other	words,	local	farmers	grow	their	

fruits	and	vegetables	at	a	location	close	to	the	farmers’	market	where	

the	food	is	sold.	[3]	The	customers	who	buy	their	food	at	the	farmers’	

market	also	live	nearby.	This	helps	care	for	the	Earth	because	both	

the	farmers	and	the	customers	drive	shorter	distances.	Consequently,	

less	pollution	is	created	when	transporting	the	food	to	the	farmers’	

markets	and	then	to	people’s	homes.	[4]	Another	example	that	

supports	this	idea	is	the	image	of	the	people	growing	food	in	city	

garden.	[5]	The	food	is	grown	near	their	homes,	so	they	do	not	need	

to	use	much	gas	to	drive	the	vegetables	to	markets	far	away.	[6]	

Additionally,	the	visual	text	shows	a	small	community	garden.	[7]	

Community	gardens	are	small,	so	people	use	less	water,	which	is	

good	for	the	Earth.	[8]	Growing	and	buying	food	locally	are	actions	

that	people	can	take	to	help	the	Earth.	[8] 
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LESSON 17 &18  
VISUAL TEXT & INFOGRAPHIC MODEL (CODED FOR TEACHER REFERENCE ONLY) 

 
 

Prompt:	Which	text	best	supports	the	theme:	Farmers’	markets	are	beneficial?	Begin	by	stating	your	claim.	Cite	
evidence	from	both	texts	and	come	to	a	consensus.	

Student	
A1:	

I	think	that	the	infographic	best	supports	why	farmers’	markets	are	great	for	the	earth.	[CL]	What	do	
you	think?	[PR]	

Student	
B1:	

I	think	that	the	visual	text	is	a	great	example	of	things	we	do	for	the	Earth.	[CL]	Why	do	you	say	that	
the	infographic	better	supports	the	theme?	[PR]	

Student	
A2:	

The	reason	I	think	that	is	because	there	is	a	heading	that	reads	“Keep	the	Earth	Happy”	and	states	that	
local	produce	uses	less	fuels	from	the	Earth.	[BO]	So	we	use	less	fossil	fuel	from	our	planet	if	people	
buy	at	farmers’	markets.	[BO]	Tell	me	more	about	why	you	think	that	the	visual	text	is	better.	[PR]	

Student	
B2:	

What	I	heard	you	say	is	that	the	infographic	shows	better	how	farmers’	markets	support	the	Earth.	
[PAR]	I	think	that	in	the	visual	text	you	can	see	people	in	the	community	working	for	a	common	goal:	
producing	fresh	fruits	and	vegetables	in	their	local	community,	which	is	a	way	to	support	the	Earth	
because	they	sell	their	produce	right	where	they	grow	it.	[BO]	They	do	not	have	to	transport	their	
produce	anywhere.	[BO]	What	other	evidence	can	you	state	to	support	your	claim?	[PR]	

Student	
A3:	

	

I	heard	you	say	that	the	visual	text	is	an	example	of	a	community	working	for	the	[PAR]	benefit	of	the	
Earth.	However,	the	infographic	gives	us	more	reasons	how	farmers’	markets	are	beneficial	for	the	
Earth.	[BO]	The	infographic	explains	how	local	farmers	grow	their	produce	in	season,	which	is	a	way	to	
preserve	the	land.	[BO]	What	evidence	supports	your	claim?	[PR]	

Student	
B3:	

What	I	understand	about	what	you	said	is	that	the	infographic	adds	more	ideas	about	how	local	
farmers	preserve	the	Earth.	[PAR]	I	still	think	that	the	visual	text	shows	real	people	working	in	a	
community	farm.	[BO]	Three	people	are	working	in	their	community	farm.	[BO]	The	infographic	gives	
me	lots	of	information,	but	it	doesn’t	show	real	local	farmers’	markets	.	[BO]	Do	you	agree	that	the	
visual	text	best	represents	this	theme?	[PR]	

Student	
A4:	

I	agree	that	the	visual	text	represents	the	theme	that	farmers’	markets	are	great	for	the	Earth	because	
it	shows	real	farmers	in	a	local	farmers’	market.	[CL]			But	the	infographic	additionally	states	that	
people	go	to	farmers’	markets	so	they	can	talk	directly	to	the	farmers.	[BO]	People	get	more	
information	about	their	food	so	they	can	buy	produce	that	is	in	season	and	locally	grown.	[BO]	That	is	
another	way	to	benefit	the	Earth.	[BO]	What	are	your	thoughts	on	my	point	of	view?	[PR]	

Student	
B4:	

I	agree	that	when	people	are	involved	in	community	farms	and	farmers’	markets,	they	take	care	of	the	
Earth’s	resources.	[CL]	But	in	my	opinion,	the	infographic	best	represents	not	only	that,	but	also	it	gives	
us	more	reasons	why	farmers’	markets	are	good	for	our	planet.	[BO]	Do	you	agree	with	my	point	of	
view?	[PR]	

Student	
B5:	

You	have	convinced	me	that	the	infographic	represents	best	that	farmers’	markets	are	beneficial	for	
the	Earth	because	it	states	many	reason	to	go	to	farmers’	markets.	[C]	
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LESSON 17 &18  
VISUAL TEXT & INFOGRAPHIC MODEL (NOT CODED) 

 
 

Prompt:	Which	text	best	supports	the	theme:	Farmers’	markets	are	beneficial?	Begin	by	stating	your	claim.	
Cite	evidence	from	both	texts	and	come	to	a	consensus.	

Student	
A1:	

I	think	that	the	infographic	best	supports	why	farmers’	markets	are	great	for	the	earth.	What	do	you	
think?		

Student	
B1:	

I	think	that	the	visual	text	is	a	great	example	of	things	we	do	for	the	Earth.	Why	do	you	say	that	the	
infographic	better	supports	the	theme?		

Student	
A2:	

The	reason	I	think	that	is	because	there	is	a	heading	that	reads	“Keep	the	Earth	Happy”	and	states	that	
local	produce	uses	less	fuels	from	the	Earth.	So	we	use	less	fossil	fuel	from	our	planet	if	people	buy	at	
farmers’	markets.	Tell	me	more	about	why	you	think	that	the	visual	text	is	better.		

Student	
B2:	

What	I	heard	you	say	is	that	the	infographic	shows	better	how	farmers’	markets	support	the	Earth.	I	
think	that	in	the	visual	text	you	can	see	people	in	the	community	working	for	a	common	goal:	
producing	fresh	fruits	and	vegetables	in	their	local	community,	which	is	a	way	to	support	the	Earth	
because	they	sell	their	produce	right	where	they	grow	it.	They	do	not	have	to	transport	their	produce	
anywhere.	What	other	evidence	can	you	state	to	support	your	claim?	

Student	
A3:	

	

I	heard	you	say	that	the	visual	text	is	an	example	of	a	community	working	for	the	benefit	of	the	Earth.	
However,	the	infographic	gives	us	more	reasons	how	farmers’	markets	are	beneficial	for	the	Earth.	The	
infographic	explains	how	local	farmers	grow	their	produce	in	season,	which	is	a	way	to	preserve	the	
land.	What	evidence	supports	your	claim?		

Student	
B3:	

What	I	understand	about	what	you	said	is	that	the	infographic	adds	more	ideas	about	how	local	
farmers	preserve	the	Earth.	I	still	think	that	the	visual	text	shows	real	people	working	in	a	community	
farm.	Three	people	are	working	in	their	community	farm.	The	infographic	gives	me	lots	of	information,	
but	it	doesn’t	show	real	local	farmers’	markets.	Do	you	agree	that	the	visual	text	best	represents	this	
theme?		

Student	
A4:	

I	agree	that	the	visual	text	represents	the	theme	that	farmers’	markets	are	great	for	the	Earth	because	
it	shows	real	farmers	in	a	local	farmers’	market.	But	the	infographic	additionally	states	that	people	go	
to	farmers’	markets	so	they	can	talk	directly	to	the	farmers.	People	get	more	information	about	their	
food	so	they	can	buy	produce	that	is	in	season	and	locally	grown.	That	is	another	way	to	benefit	the	
Earth.	What	are	your	thoughts	on	my	point	of	view?		

Student	
B4:	

I	agree	that	when	people	are	involved	in	community	farms	and	farmers’	markets,	they	take	care	of	the	
Earth’s	resources.	But	in	my	opinion,	the	infographic	best	represents	not	only	that,	but	also	it	gives	us	
more	reasons	why	farmers’	markets	are	good	for	our	planet.	Do	you	agree	with	my	point	of	view?		

Student	
B5:	

You	have	convinced	me	that	the	infographic	represents	best	that	farmers’	markets	are	beneficial	for	
the	Earth	because	it	states	many	reason	to	go	to	farmers’	markets.		
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LESSON 17 & 18 –VISUAL TEXT & INFOGRAPHIC NON-MODEL  
 

Prompt:	Which	text	best	supports	the	theme:	Farmers’	markets	are	beneficial?	Begin	by	
stating	your	claim.	Cite	evidence	from	both	texts	and	come	to	a	consensus.	

Student	
A1:	

I	think	that	the	infographic	is	good.	What	do	you	think?		

Student	
B1:	

I	think	that	the	visual	text	is	good	because	people	work	together	at	community	
farmers’	markets.	Do	you	agree	with	my	opinion?		

Student	
A2:	

I	think	your	opinion	is	great,	but	I	think	the	infographic	tells	us	that	if	people	go	
to	the	farmers’	market,	they	don’t	have	to	go	to	the	supermarket	and	it	will	be	
better	for	the	farmer	and	the	Earth	because	they	do	not	use	lots	of	fuel.	What	do	
you	think?		

Student	
B2:	

Yeah,	but	people	can	plant	fruits	and	vegetables	in	a	community	farm	and	other	
people	can	buy	them.	That	is	good	for	the	Earth.	What	is	your	opinion	about	
this?		

Student	
A3:	

It’s	great	that	people	work	together	in	a	community	farm,	but	for	farmers,	that’s	
their	living,	if	everybody	grew	their	own	vegetables,	the	farmers	wouldn’t	have	a	
job.		The	infographic	tells	us	to	support	the	farmers.		

Student	
B3:	

Yeah,	but	people	have	the	right	to	work	together	in	the	community	to	make	it	
better.		

Student	
A4:	

Yeah,	but	also	think	of	the	farmers,	if	they	don’t	have	a	job,	other	people	cannot	
get	fresh	vegetables	like	it	says	in	the	infographic.		

Student	
B4:	

Yeah,	you’re	right.		
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LESSON 18 
 

3rd	Grade	Non-Model	Revision	Tool—NEGOTIATE	
Directions:	Work	together	with	your	partner	to	revise	the	Non-Model	Constructive	Conversation.	Use	the	
Listening	Task	Poster	and	the	Conversation	Pattern	Guide	to	help	you.	

Prompt:	Which	text	best	supports	the	theme:	Farmers	markets	are	beneficial?	Begin	by	stating	your	claim.	Cite	
evidence	from	both	texts	and	come	to	a	consensus.	

Student	
A1:	

I	think	that	the	infographic	is	good.	What	do	you	think?		

Student	
B1:	

I	think	that	the	visual	text	is	good	because	people	work	together	at	community	farmers’	markets.	Do	
you	agree	with	my	opinion?		

Student	
A2:	

I	think	your	opinion	is	great,	but	I	think	the	infographic	tells	us	that	if	people	go	to	the	farmers’	
market,	they	don’t	have	to	go	to	the	supermarket	and	it	will	be	better	for	the	farmer	and	the	Earth	
because	they	do	not	use	lots	of	fuel.	What	do	you	think?		

Student	
B2:	

Yeah,	but	people	can	plant	fruits	and	vegetables	in	a	community	farm	and	other	people	can	buy	them.	
That	is	good	for	the	Earth.	What	is	your	opinion	about	this?		

Student	
A3:	

It’s	great	that	people	work	together	in	a	community	farm,	but	for	farmers,	that’s	their	living,	if	
everybody	grew	their	own	vegetables,	the	farmers	wouldn’t	have	a	job.		The	infographic	tells	us	to	
support	the	farmers.		

Student	
B3:	

Yeah,	but	people	have	the	right	to	work	together	in	the	community	to	make	it	better.		

Student	
A4:	

Yeah,	but	also	think	of	the	farmers,	if	they	don’t	have	a	job,	other	people	cannot	get	fresh	vegetables	
like	it	says	in	the	infographic.		

Student	
B4:	

Yeah,	you’re	right.		
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LESSON 20 TEACHER ORAL PARAGRAPH 
 

I	think	the	infographic	best	supports	why	farmers’	markets	are	useful	

for	the	Earth. For	example,	the	infographic	shows	that	the	food	in	

local	farms	grows	close	to	where	it	is	sold	in	the	farmers’	market. 

Another	example	that	supports	it	from	the	visual	text	is	the	people	

growing	food	in	the	garden	in	the	city.		The	food	is	grown	near	their	

homes,	so	they	do	not	need	to	use	lots	of	gas	to	drive	the	vegetables	

to	markets	far	away.	Additionally,	the	infographic	shows	that	in	

farmers’	markets,	people	learn	more	about	their	food,	and	healthier	

people	are	part	of	the	Earth,	so	what	is	good	for	them	is	good	for	the	

Earth. In	conclusion,	an	important	idea	in	both	texts	is	that	locally	

grown	food	and	farmers’	markets	are	valuable	for	the	Earth. 
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LESSON 21 TEACHER WRITTEN PARAGRAPH 
 

I	think	the	infographic	best	supports	why	farmers’	markets	are	useful	

for	the	Earth	because	people	take	care	of	the	Earth	by	growing	food	

locally.	[1]	For	example,	the	infographic	supports	this	idea	because	it	

shows	that	the	food	local	farmers	grow	is	close	to	where	it	is	sold	in	

the	farmers’	market.	[2]	This	helps	care	for	the	Earth	because	less	

pollution	is	created	in	transporting	the	food	to	the	famers’	markets.	

[3]	Another	example	from	the	visual	text	that	supports	the	key	idea	is	

the	people	growing	food	in	the	garden	in	the	city.		[4]	The	food	is	

grown	near	their	homes,	so	they	do	not	need	to	use	lots	of	gas	to	

drive	the	vegetables	to	markets	far	away.	[5]	Additionally,	the	visual	

text	shows	a	small	community	garden.	[6]	Community	gardens	are	

small	so	people	use	less	water,	which	is	good	for	the	Earth.	[7]	

Growing	food	locally	and	buying	at	farmers’	markets	are	actions	that	

people	can	take	to	help	the	Earth.	[8] 
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Multimedia Presentation Chart 
 



 

Start Smart 2.0 - Unit Resources – Grade 3 
1—25-17 

68 

Multimedia Planning Tool (PowerPoint	available	at	mmed.lausd.net) 
 



 

Start Smart 2.0 - Unit Resources – Grade 3 
1—25-17 

69 

Multimedia Planning Tool (PowerPoint	available	at	mmed.lausd.net) 
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Multimedia Planning Tool (PowerPoint	available	at	mmed.lausd.net) 
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Multimedia Planning Tool (PowerPoint	available	at	mmed.lausd.net) 
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Multimedia Planning Tool (PowerPoint	available	at	mmed.lausd.net) 
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Multimedia Planning Tool (PowerPoint	available	at	mmed.lausd.net) 
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Multimedia Planning Tool (PowerPoint	available	at	mmed.lausd.net) 
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Multimedia Presentation Checklist 
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Oral Presentation Criteria Chart 
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DIFFERENTIATED TEXT – Optional Student Infographic for Students Working at Emerging (EM) Level 
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DIFFERENTIATED TEXT - LESSONS 12-21  
Optional Student Visual Text 
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DIFFERENTIATED TEXTS - LESSONS 12-21  
Optional Student Infographic for Students Working at Expanding (EX) to Bridging (BR) LEVEL 
 
 
 

	


